
THE RELATIONSHIP BETWEEN PERSONALITY PREFERENCES,
SELF-ESTEEM AND EMOTIONAL COMPETENCE

by

MELINDE COETZEE

submitted in accordance with the requirements for the degree of

DOCTOR OF LITERATURE AND PHILOSOPHY

in the subject

INDUSTRIAL AND ORGANISATIONAL PSYCHOLOGY

at the

UNIVERSITY OF SOUTH AFRICA

PROMOTER: PROFESSOR N MARTINS
JOINT PROMOTER: PROFESSOR JS BASSON

JANUARY 2005



ii

STUDENT NUMBER: 427-580-2

I declare that the thesis entitled “THE RELATIONSHIP BETWEEN PERSONALITY

PREFERENCES, SELF-ESTEEM AND EMOTIONAL COMPETENCE” is my own

work and that all the sources that I have used or quoted have been indicated and

acknowledged by means of complete references.

__________________________ _______________

SIGNATURE DATE

MELINDE COETZEE



i

ACKNOWLEDGEMENTS

Many have journeyed with me on the path which led to the completion of this thesis,

and are therefore an inevitable part of it, perhaps unknowingly. I would, however,

particularly like to express my sincerest thanks and deepest gratitude toward the

following persons for their respective contributions:

• My promoters, Prof Nico Martins and Prof Johan Basson, for their boundless

trust in me, their openness and availability, their inspirational role modeling

and wise guidance.

• Prof Dries Schreuder, my Head of Department, for his endless

encouragement and confidence in me.

• All the participants who so willingly and enthusiastically engaged themselves

wholeheartedly in the research project.

• Helene Muller for her assistance and guidance with the statistics.

• Isabel Coetzee, my precious daughter, for her love and support.

• My colleague, Michael Leary, for his moral support.

• Uriel, who gently pointed the way to this journey and lovingly supported me

each step of the way.

• Our Creator who makes all things possible.



iii

THE RELATIONSHIP BETWEEN PERSONALITY PREFERENCES, SELF-ESTEEM

AND EMOTIONAL COMPETENCE

By

MELINDE COETZEE

DEGREE: DLITT et PHIL

SUBJECT: Industrial and Organisational Psychology

PROMOTER: Prof N Martins

JOINT PROMOTER: Prof JS Basson

SUMMARY

The factors that hinder or help the development of emotionally competent behaviour

in leaders appear to be varied and complex. The role of personality variables such as

personality preferences and self-esteem in influencing the development and

demonstration of emotional competent behaviour has not yet been well researched.

The general aim of this research was to investigate whether a relationship exists

between personality preferences, self-esteem and emotional competence, and to

determine whether the variables personality preferences and self-esteem can predict

the demonstration of emotional competence.

Personality preferences were studied from the Analytical Psychology paradigm.

Jung’s Psychological Types and the Myers-Briggs Type Indicator theory of

Personality Types provided a theoretical understanding of individual differences in

emotional response behaviour. Based on the Humanistic and Social Psychology

paradigms, the construct self-esteem was explored from a multi-dimensional

perspective with particular emphasis on individuals’ self-evaluative views and

feelings of self-worth, self-acceptance, sense of belonging and sense of

psychological well-being within the  particular socio-cultural domain in which these

aspects manifest themselves.

Emotional competence was studied from the paradigmatic perspectives of the

Cognitive Social Learning theories. Emotional competence was viewed as the

workplace application of emotional intelligence abilities, which are developable and
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can be learned. In this regard, emotional competence was described as the

demonstration of self-efficacious behaviour in emotion-eliciting social transactions.

Emotional competence implies a sense of psychological well-being (a positive inner

state of being) and an ability to skillfully, creatively and confidently adapt in an

uncertain, unstructured and changing socio-cultural environment.

 An empirical investigation was conducted to analyse the responses of a randomly

selected sample of 107 South African leaders in the manufacturing industry to

measures of these three constructs. The Myers-Briggs Type Indicator (MBTI), the

Culture-free Self-esteem Inventories for Adults (CFSEI-AD), and the 360° Emotional

Competency Profiler (ECP) were administered. The MBTI extraverted-thinking and

extraverted-intuitive personality preferences were associated with the CFSEI-AD

social, general and total self-esteem scales. In terms of the ECP emotional

competence self-evaluations, self-motivation was associated with the MBTI

extraverted-judging, extraverted-thinking and extraverted-intuitive preferences, while

interpersonal relations was associated with the extraverted-intuitive and extraverted-

feeling preferences. The MBTI introverted-sensing, introverted-judging and

introverted-thinking preferences were associated with the ECP emotional literacy

scale, and the introverted-judging, introverted-sensing and introverted-thinking

preferences were associated with interpersonal relations in terms of the emotional

competence other evaluations. The MBTI introverted-thinking preference was

associated with the ECP self-esteem/self-regard other evaluations and the CFSEI-

AD personal self-esteem scale. The ECP total emotional competence scale was

associated with the MBTI extraverted-intuitive preference (in terms of the self-

evaluations) and the introverted-judging and introverted-thinking preferences in terms

of total emotional competence other evaluations.

The CFSEI-AD general, personal and total self-esteem scales were associated with

the ECP change resilience, self-motivation, self-esteem/self-regard, interpersonal

relations and total emotional competence scales. Furthermore, the findings suggest

that the ECP emotional competence construct is closely related to the affective

component of the CFSEI-AD self-esteem construct, particularly one’s sense of

psychological well-being which is related to feelings of self-worth. The empirical

results confirmed the effect of self-esteem on the self-evaluations of raters exposed

to multi-rater assessments such as the 360° Emotional Competency Profiler, namely

that self-raters with very high self-esteem may tend to over-inflate their self-

evaluations. The CFSEI-AD total self-esteem scale also appears to be a more
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reliable predictor of emotional competence than the MBTI personality preferences.

The results contributed new knowledge about the relationship between individuals’

self-esteem, personality preferences and emotional competence and added

perspective on the interpretation of individuals’ self-ratings, particularly with regard to

360° emotional competence assessments.

Recommendations for Industrial and Organisational Psychology practices regarding

leader development are formulated, as well as recommendations for future research

in the field.

KEY TERMS: personality preferences, self-esteem, emotional competence,

emotional intelligence, leader development, analytical psychology, cognitive-affective

personality theory, humanistic psychology, social psychology, 360 degree

assessment, self-evaluation
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