
207

REFERENCES

BALIGH, H.H. AND BURTON, R.M.  1979.  Marketing in Moderation – The
Marketing Concept and the Organization’s Structure.  Long Range Planning

BANK, L.  1996.  Poverty in Duncan Village, East London:   A Qualitative
Perspection. Development Studies, Working.  Paper No 69. Institute of Social and
Economic Research, Rhodes University, Grahamstown.

BANK. L. WITH JEKWA, M., LUJABE, P. AND MLOMO, B. 1996. Small
Business Development in Duncan Village:  Towards a New Development Framework.
Development Studies Working Paper No. 70. Institute of Social and Economic
Research, Rhodes University, Grahamstown.

BARNARD, D. 1996. Prodder Newsletter:  Profiling Development in Southern Africa.
Braamfontein:  Programme for Development Research, HSRC.

BARNARD, D. 1996. Prodder Newsletter:  Vol. 8.  No 1.  First Quarter.  HSRC.
Braamfontein:  South Africa.

BELL, M.L. AND EMORY, C.W.  1971.  The Faltering Marketing Concept.  Journal of
Marketing, Vol. 35, October.

BENNET, R.C. AND COOPER, R.G. 1979.  Beyond the Marketing Concept.  Business
Horizons, June.

BERRY, L.L. 1984. “Service Marketing is Different” in Lovelock C.H. 1984. Services
Marketing – Text, Cases and Readings. Prentice Hall, Inc. Englewood Cliffs, New
Jersey. Pp 29-36.

BLESS, C. AND HIGSON-SMITH, C. 1995.  Fundamentals of Social Research
Methods.  An African Perspective, 2nd ed. Kenwyn:  Juta.

BPP PUBLISHING.  1995.  Business Basics – A guide for degree students :  Marketing.
Ashford Cobar Press. Gasport. Hampshire.

BRINK, A.  1997.  The Marketing Perception of Grocery Store Retailers belonging to
Black Business Associations in Gauteng.  PhD Submission.  UNISA.

BROMFIELD, D. AND PITT, L.F. 1991. The Marketing Decision-Maker (1st ed.)
Juta & Company Ltd.

BUDGET REVIEW 1996/97. Eastern Cape Province. Bisho:  Department of Finance
and Provincial Expenditure.

BURGESS, J.F. AND STEINHOFF D.  1986.  Small Business Management
Fundamentals (4th ed.) McGraw-Hill Inc.

CANT, M., GERBER-NEL, C., NEL, D. AND KOTZE, T. 2003. Marketing
Research, New Africa Books (Pty) Ltd : Claremont.



208

CARSON, D., CROMIE, S., HILL, J.AND McGOWAN, P.  1995. Marketing &
Entrepreneurship in Smes, Prentice Hall International.

CHISNALL, P.M. 1992. Marketing Research Fourth Edition. McGraw-Hill,
Berkshire, Enland.

COHEN, M.  1997.  Financial Mail.  October 24.

COOPER, C. et al.  1993. Race Relations Survey 1992/93.  Johannesburg:  South
Africa Institute of Race Relations.

CRAVENS, D.W., HILLS, G.E. AND WOODRUFF, R.B.  1987.  Marketing
Management, Irwin Inc. Illinois.

CRONJE,G.J., DE J. DU TOIT, G.S. AND MOTLATLA, M.D.C. 2000.  Introduction to
Business Management. 5th edition. Oxford University Press: Cape Town.

CRONJE, G.J., DE J. NEULAND, E.W. AND VAN REENEN, M.J. 1987.
Introduction to Business Management. Southern Book Publishers:  Johannesburg.

DAY, G.S. AND WENSLEY, R.  1983.  Marketing Theory with a Strategic Orientation.
Journal of Marketing.  Vol. 47 – Fall.

DEPARTMENT OF LABOUR – Provincial Research 1995

DU TOIT, D., WOOLFREY, D., MURPHY, J., GODFREY,S., BOSCH, D AND
CHRISTIE, S.  2000.  Labour Relations Law – A Comprehensive Guide, 3rd edition
Butterworth Publishers (Pty) Ltd:  Cape Town

DYSON, K. KENNY, B. 1989.  Marketing For Small Business (1st ed.) Routledge.

ECONOMIC POLICY.  1997.  31 May.  Province of the Eastern Cape:  Ministry of
Economic Affairs, Environment & Tourism.

EMORY, C.W. AND COOPER, D.R. 1991. Business Research Methods, 4th edition.
Boston:  Richard Irwin Inc.  Johannesburg:  South Africa Institute of Race Relations.

ENTERPRISE.  1999.  Eating Away at Township Shops.  September.  Volume 136.

FINANCIAL MAIL.  1999.  Letting the Hawks Loose on the Hawkers.  8 October.
Volume 155.  No 3.

GRONROOS, C.  1982. "An Applied Service Marketing Theory".  European Journal
of Marketing. Vol. 16 No. 7.  pp 30-41.

HAYES, R.H. AND ABERNATHY, W.J. 1980.  Managing Our way to Economic
Decline.  Harvard Business Review July-August.

JOBBER, D.  1995.  Principles and Practice of Marketing.  Mcgraw-Hill, Berkshire
England.



209

KINSEY, J.  1982.  The Role of Marketing in Economic Development.  European
Journal of Marketing, Volume 16, Number 6.

KOTLER AND ZALTMEN, 1971.  Social Marketing:   An Approach to Planned Social
Change.  Journal of Marketing, Vol. 34, January.

KOTLER, P. AND ARMSTRONG, G.  1990.  Marketing:   An Introduction.  Second
Edition.  Prentis Hall Englewood Cliffs, New Jersey.

KOTLER, P. AND LEVEY, S.J. 1969.  Broadening the Concept of Marketing.  Journal
of Marketing,  Vol. 33, January.

KOTLER, P. 1972.  A Generic Concept of Marketing.  Journal of Marketing, Vol. 35.
April.

KRESS, G. 1988.  Marketing Research, 3rd. Englewood Cliffs NJ:  Prentice-Hall Inc.

LAVIDGE, R.J. 1970. The Growing Responsibility of Marketing.  Journal of Marketing,
Vol. 34, No 1, January.

LAWSON, R.W.  1983.  Marketing:   The Key of Organizational Effectiveness.  Long
Range Planning Vol. 16, No 4.

LEVITT, T.  1972.  “Production-Line Approach to Service”. Harvard Business
Review. Sept-Oct. pp 41-53.

LUCK, D.J.  1969.  Broadening the Concept of Marketing Too Far.  Journal of
Marketing, Vol. 33, No. 3, July.

MACHADO, R.  1996.  Marketing for a small business.  Creda press, Eliot Avenue,
Eppindust. South Africa.

MARKETING AND SABS UPDATE – March 1966.

MARTINS, J.H., LOUBSER, M. AND VAN WYK H de J.  1996.  Marketing
Research A South African Approach. Pretoria:  Unisa Press.

MARX, S  AND VAN DER WALT A.  1993.  Marketing Management :  Second
Edition. Juta & Co. Ltd. 1989 Kenwyn.

MESCON, M.H., ALBERT, M. AND  KHEDOURI, F.  1985.  Management, Harper
Row, New York.

MGIJIMA, G. AND ASSOCIATES.  1996.  An investigation of informal trading in
East London CBD.  Vincent.  East London.

MOHALE, B.  1998.  The South African Journal of Marketing and Sales.  Vol. 4.
No1 and 2.

NEL, P.A., RADEL, F.E. AND LOUBSER, M. 1988. Researching the South African
Market, 2 ed. Pretoria :  University of South Africa.



210

NILSON, T.N.  1995.   Chaos Marketing:   How to win in a turbulent world.  McGraw
Hill Book Company. Berkshire England.

PACHED, G.  1999.   The S.A. Journal of Marketing and Jobs. Vol. 5 No. 3.

PRETORIUS, B.  1998.  Prerequisites For Future Success in South Africa;
Management Today Vol. 14. Number 6/July 1998.

PROCTOR, T.  1996.   Marketing Management:  Integrating Theory and Practice.
International Thompson Business Press; Berkshire House, London.

RIESZ, P.C.  1980.  Revenge of the Marketing Concept.  Business Horizons.

RILEY, T.A.  1993. Characteristics of and Constraints Facing Black Businesses in
South Africa:  Survey Results. Washington:  The World Bank

ROGERS, L.E.M.  1990.  Marketing For The Small Business (1st ed.) Blackwell
Publishers.

SACHS, W.S. AND BENSON, G.  1978.  Is it time to Discard the Marketing Concept?
Business Horizons, August.

SASSER, W.E.  1976.  “Match Supply and Demand in Service Industries”. Harvard
Business. Review. Nov-Dec pp 133

SHOSTACK, L. 1977.  “Breaking Free from Product Marketing”. Journal of
Marketing.  April.

SMIT, G.J. 1995. Research:  Guidelines for Planning and Documentation, Halfway
House:  Southern Bank Publishers (Pty) Ltd.

SOUTH AFRICAN STUDIES – Biblioline at www.nisc.com

STAMPFL, R.W.  1978.  Structural Constraints, Consumerism and the Marketing
Concept.  Business Topics, Spring.

STANTON, W.J., ETZEL, M.J., WALKER, B.J., ABRAIT, R., PITT, L. AND
STANDE, G.E.  1992.  Marketing Management in South Africa.  Levicon Publishers
(Pty) Ltd, P O Box 371, ISANDO 1600

STRYDOM, J.W., JOOSTE, C.J., AND CANT, M.C. 2000. Marketing Management. 4th

edition. Juta. Cape Town.

SWANEPOEL, M. 1994. Becoming an Entrepreneur. Johannesburg:   The Foundation
for Economic and Business Development.

TIMOTHY, D.J. AND WALL, G.  1997.  Selling To Tourists:  Indonesian Street
Vendors; Annuals of Tourism Research Vol.21, No.2. 1997.   Elsevier Science Ltd.
Great Britain.



211

VAN AARDT, I. AND VAN AARDT, C. 1997.  Entrepreneurship and New Venture
Management; International Thompson Publishing. (Southern Africa), (Pty) Ltd.
Halfway House, S.A.

WEBSTER, F.E.  1981.  Top Management’s Concerns About Marketing.  Issues for the
1980’s.  Journal of Marketing.  Vol. 45, Summer.

WELMAN, J.C. AND KRUGER, S.J. 2001. Research Methodology. 2nd Edition.
Oxford University Press Southern Africa. Cape Town.

ZEITHAML, U.A.,  PARASURAMAN, A., BERRY, L.L. 1985.  "Problems and
Strategies in Services Marketing”. Journal of Marketing. Vol. 49 Spring. pp 33-46


